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GREEK-NORDIC DIGITAL TRADE WEEK

Greek-Nordic Digital Trade Week, €ival To 6vopa NG
1"S pndrakng B2B ekdbnAwonc Tpodipwv & Motwv
via TIC ZKavOIvapIKES xwpes (Aavia, 2oundia, NopBnyia, ®iAavdia kal loAavdia)

H Greek-Nordic Digital Trade Week Ba amoteAécel pia povadikn mAatpoppa emikovwviag kot Siktuwong EAAAvwv
napaywywv BloAoykwv mpwtiotwe Tpodipwy kat MNotwv pe ayopaoteg, Slavopeig, xovdpeumopoug, retailers, bloggers,
press, media, food experts k.a amno t¢ Zkavovaikec Xwpeg aAAd kal pla mAatdpoppa tpoPfoAng tou Aypodlatpodikol Kal
Top€a tng EANASOG, péoa amo ti¢ avadopes twv MOMN/MTNE/ENIN npoidvtwy ava MepldpEpela.

JUVOTTTIKA N ekONAwon Ba ephapBavet:

v' Anpovpyia e8RS Pndrakic mAatdoppac yio tnv tpoBoAn Twv etatpetwyv Kat Mepipepetwv mov Ba Adfouv pépog
otnv ekdnAwon

v' Avuvatotnta npooOnKng Bivteo, pwrtoypadiwv npoioviwv Kot EUmopkwv tAnpodoplwv o Eexwploti oeAida ava
etaipeia ko NMeplpépela

v" NMAApN e€aywytkr) urtootrptén BAaost 8 Bnudtwv, Omwg avaAUETAL TAPAKATW

ALayvwoTiKO e§ayWYLKNG ETOLUOTNTAG

1-1 e€atopKEVHEVN CUUBOUAEUTIKN EL00SOU otV ayopa + E§atopikeupévo market entry research ywa npoiovta kaBs staipeiag
AvaAvon tng Ayopag, Webinars, Eknaibéeuon

AmtootoAn Selypatwy Kat TAnpodopLakol UALKOU GTOUG ayopaoTEG TtpLy ano Tt Online cuvavtnoelg

E€atopikeupéveg Online B2B ouvavtriioELg ava TALPEL LLE AYOPOLOTEG TWV ZKOVELWVAPBLKWVYV XWwpwV

1-1 e€atopkeupéEvn cupBoulevutikil META TIC OUVOVTAOELG

12punvn anoBnkevon EUMOPEVHATWY OTNV Zoundia yLa TPLywVLIKN) MWANOCN o€ OAEG TLG ZKAVOWVABLKEG XWPEG

Avantuén ayopag — Branding - Merchandising
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YHSIAKH I[INATPOPMA.:
LHMEIO ANASOPA2 KAI IIPOBOAHX

NPOBOAH

AIrPOAIAT/KOY
NPOBOAH TOMEA

ETAIPEION & EANAAOS +

MPOIONTON MEPIGEPEION
(MOM/NIE/ENIMN)

Anuwovpyia eldkc Yndraknc mAatpoppag yia tnv npoBoln twv statpslwv Kot MNepidpepeiwv mov Oa AdBouv pEpog
otnv ekdRAwon.

* H nmAatdpopua Oa npoodEpet TV duvatdtnta o KAOE etapeia va PoPAAEL Ta tpoiovia TG HEow dwtoypadLwy,
Bivteo, ouvtaywyv, K.a evw ntapaAAnAa 0a avadeikvuel ta MOMN / MNrE ko EAIN.

* Avtiotowa, ot Nepidpéperlec Oa pmopouv va mpofaAouv HEoa QMO TRV ATOMLKN TOuC oeAida, mMAnpodopiec oXETIKA
HE Tov Aypodiatpodiko Topéa Toug.

* H Greek-Nordic Digital Trade Week 0a diadpnpiotei péow g mAatdpoppag avtig oe oAa ta MME kot KAoSLKA
TMEPLOSLKA TWV ZKAVSLIVOBLKWVY XWwPWV.



1. ATIATNQXTIKO
EEAI‘QI‘IKHZ AglohoyoUpe kabe eTaipeia Kal Ta TTPOIOVTA
\ NG, BAETTOUNE Tocavmywwom(o
EOVEKTNMUA TOUG, oulnNTAPE TOUC OTOXOU
ETOIMOTHTAZ " Kal aéanTgCouuagvoug Tolfjg KpIgIUOUXQ °

KabBe ayopd £€Xx€1 TIG OIKEG TIG TTAPAYOVTEC TTOU ATTAITOUVTAI VIO TNV
ISIAITEPOTNTEG. ETTITEUEN AUTWV.
O1 ayopaoTIKEGC OUVABEIEG, N KOUATOUpPQ, Ta KavaAia
OIAVONNG, O AVTAYWVIOUOG, T POVOTTWAIQ K. aTTaITOUV
ECAIPETIKN TTPOETOINACIA KAl OWOTEG KIVIOEIG.

2. 1-1 & EEATOMIKEYMENH
LYMBOYAEYTIKH EIXOAOY
LTHN AT'OPA

2wWOoTO6G oxedlaoudg &
OTPATNYIKA

‘Exoviag oAokKAnpwaoel TO  OlAyVWOTIKO  £CaywyIKNG
eTOINOTNTAC TNG KABE eTaIpeiag, Ba Trpayuarorroinfouv
eCaTopIkeupEveEG 1-1 online OUPPBOUAEUTIKEC ouUvVAVTHOEIG
ME KABE eTaIpEia yIa TNV KATAVONON TWV OTOXWYV TOUG.

1-1 oupPBouAeuTiki ue Tnv MOREGANIC.
2. XEQIACOUNE KAl CUUPWVOUNE TOV TPOTTO
dleioduang oTIC 2KavOIVAPBIKES ayOpEG.

(H MOREGANIC eivai n eTaipgia cupgBouAwv 1ng KRAV
ME TTpOoBacn o€ OAn TNV aAucida diavoung BIOAOYIKWV
TTPOIOVTWY OTIG 2KAVOIVABIKEG XWPES KAl ATTOTEAEI TOV
export business partner Tn¢ RECO EXPORTS vyia tnv
2 KavOIvapikr) ayopq)




3. ANANYZH AT'OPAY /

WEBINARS / EKIIAIAEYZH N |
/ AIZTEZ AI'OPAZTQ)N aoépég(u ognv Zrllg\rlélvaﬁmr’] ayrg)pd. \érrior?g

TTAPEXOUME ECATOUIKEUMEVN TTANPN avaAuon

SWOTH TPOETOIYOOIia & yvwon ayopdg EUKAIPIWYV KAl TTPO0OOKIWYV VIO TPia

, , , ) ) TTPOIOVTa ava £TAIPEIA (TAOEIG,
Kabe etaipeia Ba €xel mpoofaon o€ €idika market report, AVTAYWVIOUO, TIHEC ayopdc, BEATIOTO TPATTO
TTAPOUCIACEIG, TIOAUTIMEGC EPEUVEC VIO TIC TACEIC TNG SIEiodUONC, K.4)

2KAVOIVABIKAG ayopd¢ Kal Toug KATAAANAOUG TPOTTOUG
€I0000U KaBw¢ Kal  uia  @IATpapiouEvn  Aiota 150
2 KavOIvaBwyv dIavVOUEWV.

4. AJIIOZSTONH AEITMATON
[IPIN AIIO TIX ONLINE
ZYNAN THZE Iz ATTooTEANOUE Ta TTPOIOVTA KABE €TAIPEIAG,

TOUG KATAAOGYOUC Kal OTI AAAO UAIKG Bewpoupe

Epmopikn EToipéTnTa ATTAPAITNTO TTIPIV ATTO TIC OUVAVTAOEIC OUTWG
WOTE VA JUTTOPETEI O AYOPACTNG VA YEUTEI TO
TTPOIOV KAl VA YiVOUV OKOUN TTIO OTOXEUPEVEG
KalI TTOIOTIKEG OI online ouvavTNOoEIg

‘Exovrag  yvwon pdéoa amé BApa 2 g 1-1
OUMBOUAEUTIKI, TTOI0 1} TTOIO OTTO Ta TTPOIOGVTA Ba £xouv
EVOIQPEPOV  YIO TOUG QYOPOOTEG OPYAVWVOUMPE TNV
QTTOOTOAN TWV OEIYUATWY TIPIV TIG OUVAVTACEIG.




5. EEATOMIMEYMENE? ONLINE
RZ2RBR ZYNANTHIEIS ME Mpooeyyifoupe Ta KATGAANAa KaVGAID
dlavoung Kail kavovilouue 3
SKANAINABOYE EIZATQIEIR ££QTOLIKEUNIEVES CUVAVTAGEIS e
2 KavoIvaBoug ayopaoTEG TTOU
gvoIa@EPOVTAI VIO TA TTPOIOVTA TNG KABE
ETAIPEIAG.

Mpooéyyion Twv KATAAANAwvV
KAVAOAIWYV

‘Exovtac¢ oAokAnpwoel Ta TTapatravw Bripata (etoigotnta —
OUMBOUAEUTIK — 0Oxedlaopo digioduong oTnv _ ayopqd)
KAeivoupe 3 emBEBAIWPEVEG OUVAVTNOEIG PE 2KAVOIVABOUG
EI00YWYEIG TTOU €VOIOPEPOVTAl YIO TA TIPOIOVTA TNG KABE

STGIDSIGQ

6. EEATOMIKEYMENH
LYMBOYAEYTIKH META TIX
ZYNANT HZEIZ AvaAuoupe Ta BEuara TTou oanTﬁenKav

aT1TO TOUG AYOPAOTEG, ECETACOUNE TIC
TTPOOTITIKEG EI00D0U OTNV ayopd Kal
TTPOTEIVOUNE TA ETTOUEVA BAMATA VIO TNV
ETQIPEIQ 0QG.

YmooTApIEn — Ta emépeva BARparTa

Metd TIc online ocuvavtioelig Ba oulntioouue e KABE
ETAIPEIO EEXWPIOTA yia Ta Béuata TTou avaAuBnkav HE Tov
KABe ayopaoTr, 6a eCETACOUUE TIC TTPOOTITIKEG £I00O0U OTNV
ayopd Kal TTOPEXOUME OUMPBOUAEUTIKN) UTTOOTAPICN VI T
eTTOMEVA BApaTa.




7. 12MHNH AIIO®OHKEYXZH
EMIIOPEYMATON T'IA
TPIT'ONIKH IIQAH>H 5 XQPEX

KdAuvuywyn €9podiacTiIKAG aAuvucidag

Aivoupe AUon oTnv atraitouhevn XaunAou
KOOTOUG METAPOPA KAl OIAVONN TTPOIOVTWYV
0€ MIKPES aAUaideg AIaVIKAG TTWANONG, ON-

line kKaTaoTAUATA, MIKPEG APXIKEG TTOOOTNTEG

o€ OIAVOUEIG KAl ATTOOTOAN OEIYUATWV.

Ma va dlatnPACOUPE Ta TTPOIOVTA TWV ETAIPEIWV OE AVTAYWVIOTIKO

ETTITTEDO, TIAPEXOUME TNV METAPOPA KAl TNV OTTOOAKEUCN Twv

TTPOIOVIWV O0€ aTToOAKEG pag otnv 2oundia. Me autdév 1oV TPOTIO

EXOUME TNV duVATOTNTA VA ECUTTNPETOUME MIKPEG APXIKA TTapayyeEAIES

KOl ATTOOTOAEG DEIYUATWY O€ OAEG TIG 2KAVOIVAPIKEG XWPEG.

8. YIIOZTHPIE=H ANAIITY=HX
ESATQT'ON

AvamTuln MEPAITEPW KAVAAIWY — MNapakoAouBoUue TNV TTopPEia TWV

Branding - Merchandising £EAYWYWYV, OVOTITUGOOUE VEX KaVAAIO KAl
, — , oxedialoupue Kal uAotToloupe 1o branding &

o va dlac@aNicouUpE TNV GUVEXN QVATITUEN TWV £6AYWYWV positioning o€ OAEC TIC ZKAVOIVAPIKES

Kal TV pon Twv TrapayyeAlwy, avoAaupAavoupne Tnv .

Snuioupyia oAokANPwHEVOU TTAGVOU Bigioduonc TNV ayopd XWPEG.

€iTE HEOW EVOANAKTIKWV KAVOAIwWV ) dnuioupyiag branding n
uttooTApIcnS o€ Merchandising




TixAddoug adopd;

Tieidoug mpoiovta
opopo;

[Mowx mpoiovra adopd;

Tpogiuwyv & MNotwyv cuuTtrepIAauavopévwy Twyv Oivwv

*OI online ouvavTiAocelg yia Ta olvoTtrolgia Ba yivouv pe Zkavdivafoug XovdpeuTTOpoug ol

otroiol Trpoun0suouv Tov KAGdo Tou HORECA, kai 6x1 pe Ta povotrwAia TG Zkavaivapiag, yia
TO oTroia atraiTeital £181KA diadikaoia.

A@opd TTPWTIOTWCS Ta BloAoyika tTpoiovTa KaBoTi n 1acn oTIC
2KavOIVABIKEC XWPES ival avodikr] yia BIoAoyIKA Kal KaBodikn
yia TO CUPBATIKA.

2UVAVTNOEIC OJWG MJTTOPOUV VA  KAVOVIOTOUV  Kal  YId
ouudBaTika TTpoidvta. Auto e€aptaTtal amd To €ido¢ TOou
TTPOIOVTOG Kal Bacel ™G 1-1 OUPPOUAEUTIKAG KOl TNG
ECATOMIKEUPEVNG avAAUON EUKAIPIWY KOl TTPOCOOKIWY  TWV
TTPOIOVTWV.

A@popd Ta £CNG TTPOIOVTA:

NOMn & MNre, ®péoka Ppouta & Aaxavikd, Dressings, ZAATOEG,
Dips, Mmraxapikd, KapukeUparta, Bétava, [aAakTokopika &
TupoKouIKA TTPOoIdVTA, ZUMAPIKA, Anuntplakd, Ootrpia MEAl,
MappueAadeg, Zaxapwdn, =npoi kaptroi, Kagpédeg, PogRuara,
Nepd, Xupoi, AvawukTikd, EAaidAado, EAIEg & MpoidvTa eAIdg Kai
Kpaoi




2TATIZTIKA ZTOIXEIA - EMIZKOINHZH THZ ATOPAZ

O1 TTWAACEIS BIOAOYIKWY TTPOIOVTWY OTNV O, ”,
>oundia, Aavia, NopBnyia kai DiAavdia O,Ol/cu/if}'oe
Epracav Ta €5.8 dig 10 2019* 20(/ /9,@/0
/76/2} O[//,Oy//f((}
0o /7/,06 O.l/ 77,00/ .
79 o 32 OVT(UV
O1 KuBepvNOEIg Exouv BETEI OTOXOUG YIA TIG TTOOOTNTEG BIOAOYIKWYV TTPOIOVTWY TTOU €C5/g

Ba TpoPodoTnBouV atrd Tov dnuoacio popéa — PiAavdia 20% peExp! Ta TEAN 2020,
60% oTtnv Zoundia péxp! Ta TEAN Tou 2030 kal 60% oTnv Aavia pExP! Ta TEAN Tou

2020.
2oundia NopBnyia Aavia PiAavdia loAavdia

11% avartmrTuén
METAZY 2018-2019

2YNOAIKEZ NMOQAHZEIZ
€2,0551¢

24% avarrTugn
METAZY 2018-2019

2YNOAIKEZ NMQAHZEIZ
€510 eKaTOM|L.

18% avarrtugn
METAZY 2018-2019

2YNOAIKEZ MOAHZEIZ
€1.9 1¢.

25% avarrTugn
METAZY 2018-2019

19% avarrTuén
METAZY 2018-2019

2YNOAIKEZ MAQAHZEIZ  XYNOAIKEZ NMOAHZEIX

€481 EKATOMU|.

€222 EKOTOMUH.



KOXTOX
YXYMMETOXHX
OIVOL ETOUPELOL:

Early bird: Méxp1 31 louAiou 1450€
Amdé 01 AuyouoTtou 1650€

* AmmaAAdooeTal PIrA ,Aéyw TIHOAGYNoNG atro Tnv
MeydaAn BpeTavia

E=TPA MNPOAIPETIKEZ NMAPOXEZ

EmimrAéov B2B online ouvdvrnon, av xpelaotei 2> 300€ (Baoel
TNG £SATOMIKEUNEVNG AVAAUONG TNG AYOPAS KAl CUHMBOUAEUTIKAG)

YtmooTApi§n avamrtugng eSaywywv > pe % €1mi TwWv TWAROEWV

Ti MEPIAAMBANEI TO KO2TOZz 2YMMETOXHZ

® [

AlayvWwOoTIKO £E0YWYIKNG ETOINOTNTAG

AvaAuon ayopdg / WEBINARS / Ektraidsuon

3 online OTOXEUNEVEG ECOTOMIKEUPEVEG
OUVOVTHOEIG

DiATpapiopéveg AioTeg pe 150
2KkavdivapBoug diavopEig.

1-1 E§aTtopIkeUpEVN CUBOUAEUTIKA
€10600uU oTNV ayopd

1-1 ESaTopIKEUNEVN CUUBOUAEUTIKR META
TIG CUVAVTAOEIG.

ATTOOTOARN BEIYUATWYV TTPIV a1To TIG online
OUVOVTHOEIG

12unvn aroBnKeEUO EUTTOPEUNATWYV YiA
TTWANON O& VEOUG TTEAATEG

Kevtpiki oeAida TTpooAng ekdRAwong

NMpoBoAnR ekdAwong o MME
2Kkavoivapiag

ESaTtopikeupévn oeAida ava eTaipeia yia
TTPOOCONKN TTPOIOVTWV



2uvOeoupue NMpoogopa HE ZATNON
Napayoupe AnoTteAsopara

[0 TTEPIOCOTEPEC TTANPOPOPIEC, Ol EVOIAPEPOUEVEC
ETTIXEIPNOEIC UTTOPOUV VA ETTIKOIVWVIOOUV UE TOV
RECO EXPORTS o710 231 2315310.

Frpapeio EAANGDOG:
Frpapeio M.BpeTaviag:

Kemp House,160 City Road,
London EC1V 2NX OeococaAovikn 546 23
T: +44 208 798 3939 T: +30 2312 315 310
E: info@reco-exports.co.uk

ApioTtoTtéAoug 24

E: events@reco-exports.qr
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